EDUCATION

ARIZONA STATE UNIVERSITY
August 2013 - May 2016

BACHELOR OF ARTS

Design Management

Magna Cum Laude
Minor in Media Analysis
Certificate in Marketing & Sales

CERTIFICATIONS

ADOBE CERTIFIED
PROFESSIONAL

Visual Design
Using Adobe Photoshop

Print & Digital Media Publication
Using Adobe InDesign

Graphic Design & Illustration
Using Adobe lllustrator

SKILLS

Art Direction
Brand Identity
Digital Design
Video Art Direction
Social + Digital Campaigns
Environmental Design
Print Production

PROGRAMS

Adobe lllustrator
Adobe InDesign
Adobe Photoshop
Adobe Premiere Pro
Adobe Express
Figma
Microsoft Office

CONTACT
alliefullmer.com

@ alliefdesign@gmail.com

@ 414.526.9418

EXPERIENCE

ART DIRECTOR
ANDERSON Advertising & PR + March 2022 - Present

LEAD the creative vision and execution for integrated marketing
campaigns across digital platforms, ensuring cohesive messaging and
measurable brand impact.

MENTOR a multidisciplinary team of designers, copywriters, and
freelancers, encouraging creative experimentation and collaboration.

DEVELOP brand identity systems in a scalable, adaptable way for
digital platforms.

SERVE as an agency advocate, promoting mentorship programs and
professional development for junior team members as part of the

ANDERSON Advocate initiative.

GRAPHIC DESIGNER
ANDERSON Advertising & PR + January 2020 - February 2022

IDEATE AND EXECUTE integrated campaigns, utilizing strategy,

storytelling, and design to deliver cohesive brand experiences.

CREATE digital ad and social identities for clients such as Arizona
Science Center, Huss Brewing Co., and the American Heart
Association, leveraging insights to optimize engagement and visua
performance.

BRAND DESIGNER
Bestway Corp., USA « September 2016 - March 2020

DIRECTED brand refresh campaigns and ensured consistency across
packaging, marketing, and digital channels for global consumer
product lines.

DESIGNED packaging systems for major in-house brands including
Hydro-Force, H20OGO)!, and AlwayzAire, managing projects from
concept to in-store rollout.

OVERSAW design and production of annual product catalogs totaling
1,500+ pages, coordinating with international teams and print vendors
to meet quality and timeline standards.

STRENGTHENED brand equity by developing design systems

adaptable to evolving digital and retail environments.
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